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Our Commitment to
Youth
66

Through dedicated initiatives and youth-focused financial

solutions, we are committed to empowering the next generation
with the tools, knowledge, and access they need to thrive — ’ ’
today and into the future




Our Understanding of
the Youth Segment

outh (ages 16-24)
account for 51% of
the financially
excluded
population.

Only 13% of
Tanzanians have a
regular source of

income.
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Over 61% of K %, Youth in rural
Tanzania’s / \ areas are

population is Demographics especially

()
|
under 25. " and excluded

\ Socioeconomic +  (alongside
% v women) due to

> limited access
and
infrastructure.

Yet, 82% of incoméx\ ‘
Is still received in
cash - indicating

room for innovation
in digitized youth

payments practical
financial skills

and awareness

Low levels of

Youth are the

fastest adopters of
mobile money and
digital tools.

Demand for

cryptocurrency and
cashless solutions
is youth-driven.

The need to offer
Key youth personalized

Opportunities services based on
their needs and

preference

Value-added
services, beyond
traditional

banking
Establishing a products

fully-fledged
digital banking
proposition




Our History in Serving Youth
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Engaging ybu:ch by prO\}iding Launched Graduate Tralnee bo
financial & non-financial Program to build capacity CI ccount No
education for youth
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Uni Loan ni mkopo wa kidijitali kutoka Benki ya CRDB
Futu re unaomsaidia mwanafunzi wa chuo kulipa ada ya usajili

Launched the ‘Imbeju’
Program to empower youth&
women start-ups

TEENS
12/ acctwrs
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Instaprenyua

SimAccount
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Hosted Study tour at CRDB HQ



Provide credit solutions for
parents, guardians, university
students and off-school youth

Our impact on the
Youth Segment

Deliver financial literacy,
capacity building and
business development

Extend value-added services
e.g, embed life insurance,
pocket money and school
management solutions
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YOUTH BANKING
AMBITION
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YOUTH BANKING
PILLARS
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AREAS OF
FOCUS

TARGETED SEGMENT

TO UNLOCK THE FULL POTENTIAL OF TANZANIA’S YOUTH SEGMENT
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ENABLE HOLISTIC YOUTH
DEVELOPMENT

Equip youth with tools, knowledge,
and support that build financial
responsibility, confidence, and self-
reliance

o Financial literacy

EMPOWER FINANCIAL ACCESS &
INCLUSION

Deliver inclusive banking solutions

tailored to every youth life stage—

from children to students to young
professionals

o Lifestyle and personalised banking
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FOSTER STRATEGIC
PARTNERSHIPS

Collaborate with institutions,
tech providers, and educators
to amplify our reach and
deepen our impact

o Drive awareness

o Financial resilience

o Simplified customer journey

o Enhance customer value

o Entrepreneurship

o Consistent service experience

o Extend our service reach

EARLY YOUTH [O -1/ YEARS] & ACTIVE YOUTH [18 - 40 YEARS]




Intervention Area 1:
Empower Financial
Access & Inclusion

Develop youth-
specific accounts °
across age
groups (JJ, Teen,
Scholar).

Strengthen .

presence in .
schools and

youth-serving

°* Institutions.

Enable youth
onboarding
. through digital
. and assisted
channels.

Tailor savings
and entry-level

loan products for
early earners.
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Intervention Area 2:
Build Youth

Capabilities

- Partner with
schools, NGOs,
* toscalelearning
access.

and government

Embed financial
literacy through
activations,
forums, and
campaigns.

- Promote long-
term saving and
responsible use
of funds.

Reward positive *
financial
behaviours
through loyalty &
gamified tools.
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Intervention Area 3:
Drive Youth Inclusion
Through Partnerships

Deepen

INntegration with
« hational systems
(RITA, HELSB).

Partner with
educational
INnstitutions to
° expand reach.

Collaborate with °,
youth-focused
startups, telcos,
and payment
platforms.

Collaborate with °,
passionate youth
Influencers and
_ celebrities to drive
.financial inclusion.




Our Ambitions

The Next Phase
of Growth

Innovate new digital solutions to

meet changing customer and
market

needs.

Optimize partnerships
ecosystem to
create maximum

Impact.

Leverage emerging
technologies to remain
relevant and sustain
disruptions.

Build internal capabilities to
better serve the youth.
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